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COMMUNICATIONS AND OUTREACH MANAGER 
 

 
REPORTS TO:  DEVELOPMENT DIRECTOR 
LOCATION:          Greenbank, Whidbey Island, WA 
CLOSING DATE:    December 31, 2015  
SALARY RANGE:  $40,000 - $52,000 D.O.E. 
 
MISSION: We actively involve the community in protecting, restoring, and appreciating the important natural 
habitats and resource lands that support the diversity of life on our islands and in the waters of Puget Sound.  
 

POSITION SUMMARY:  The Communications and Outreach Manager (“Communications Manager”) will be an 
energetic, innovative, professional leader responsible for developing, planning and implementing the Land Trust’s 
communications and outreach agenda via a wide variety of print, social media and web communications as well as 
strategic events. Combined, these activities will ensure positive and widespread visibility in the region, generating 
the support necessary to continue to pursue its mission and help connect all people to the land. This position 
works closely and collaboratively with all staff. 

DUTIES AND RESPONSIBILITIES: 

A. Design a communications program that increases the visibility of the Land Trust in Island County and the 
region while enhancing the organization’s brand and ensuring delivery of consistent, targeted messages. 
 

(1) Develop a communications strategy and implement an annual communications plan that ensures 
effective marketing of the Land Trust and its mission. Lead and manage all aspects of the 
communication plan from conception and design to delivery. 

(2) With the Development Director, analyze the communications and outreach programs and adjust to 
increase effectiveness, particularly in the area of fundraising. 

(3) Serve as primary writer of content for materials, including newsletters, brochures, annual report, 
emails, action alerts and event-related materials to communicate the Land Trust’s mission.  

(4) Make presentations and write talking points for Land Trust staff and board for speaking engagements, 
as necessary. 

(5) Lead the social media, website and online presence for the Trust, providing updates, engaging 
content, news items and relevant publications. Develop and maintain social media and web content 
and design. Use metrics to build search engine optimization and improve web statistics. 

(6) Plan, manage, and coordinate public relations projects and activities; develop and maintain media 
relationships; write, edit and oversee distribution of news releases; prepare and place media articles 
and features about the Land Trust. Work with internal staff to identify social media opportunities, 
newsworthy events, programs and other opportunities for press. 

(7) Design and produce content for visual displays at events, local businesses and other venues.  
(8) Organize and update materials including the Land Trust photograph library. 

 
B. Direct public outreach activities, workshops, field trips, and donor events.  
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C. Graphic design and technical production of materials 

(1) Produce marketing and event related materials in support of the Land Trust’s annual work plan 
including but not limited to including newsletters, brochures, annual report, emails, action alerts and 
event related materials to communicate the Trust’s mission.  

(2) Support all Land Trust programs, activities, and events with appropriate materials and editing services 
(including PowerPoint presentations and other tools) for use by board and staff. 

(3) Produce materials and publications in house or, when needed, works with outside print and web 
vendors to produce and deliver materials. 

(4) Oversee the development and marketing of Land Trust merchandise. 

D. Carry out other duties as assigned. 
 

REQUIRED EDUCATION & EXPERIENCE: 

Bachelor's degree from accredited institution and five years of experience in fields of public relations, marketing, 
communications, media, and/or similar experience; or equivalent combination of education and experience.  
 

DESIRED QUALIFICATIONS: 
 

Leadership and project management: 

 Demonstrated ability to be creative, proactive, strategic and entrepreneurial  

 Experience with planning and prioritizing workload to meet tight deadlines while juggling priorities.  

 Excellent interpersonal skills with an outgoing and friendly personality. 

 Demonstrated ability to work collaboratively and independently. 
 
Communications and marketing: 

 Excellent communication skills, including written, graphic design, verbal and listening.  

 Demonstrated marketing ability to strategically promote an organization.  

 Proven ability to maintain a voice across publications.  

 Enthusiasm for making stories interesting and memorable. 

 Event planning experience. 
 
Advanced computer skills: 

 Adept at using various applications including website, database, spreadsheet, graphics, word processing, 
presentation creation/editing, communicate by e-mail and use scheduling software.  

 Proficiency with MS Office suite in a cross-platform environment; experience with desktop 
publishing/page layout/photo editing software highly desirable. 

 Graphic design experience including use of InDesign. 
 
Commitment to conservation: 

 Passion for protecting natural habitats, farmlands and scenic open spaces. 

 Knowledge of Island County and its local communities is desired. 
 
This is a full-time, salaried, exempt position that reports to the Development Director.  The Land Trust offers a 
competitive salary and benefits package.  The office is located at Greenbank Farm on Whidbey Island and is 
smoke-free, fragrance-free and dog-friendly.  The Land Trust is an equal opportunity employer. 
 

To apply:  Must receive a letter of interest, resume and three writing samples by email to carrie@wclt.org, no 
later than December 31, 2015.   


